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AD.2.3 
BEVERAGE ALCOHOL MARKETING ON CAMPUS 

Section: Administration (AD) 
Subject: Institute and Non-Institute Services 
Legislation:  
Effective: December 10, 1992 
Revision: November 30, 1993 (reconfirmed); August 15, 2003 (reformatted); September 1, 2016 

(reformatted) 
 
 
 
APPROVED: 
 Chair, on Behalf of SAIT’s Board of Governors 
 
 
 

POLICY 
 
The policy of the Board of Governors is to provide for the control of on-campus beverage 
alcohol marketing so as to ensure that all marketing activities conform to applicable 
regulations and legislation. 
 
 
POLICY/PROCEDURE REFERENCE 
 
AD.2.3.1 Beverage Alcohol Marketing on Campus procedure 
 
 
 


